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Chapter 1: Background 
 
The Council for Higher Education (CHE) decided to evaluate study programs in the 

field of Business Administration and Management during the academic year of 2014-

2015.  

 

Following the decision of the CHE, the Minister of Education, who serves ex officio as 

Chairperson of the CHE, appointed a Committee consisting of: 

 

 Prof. Russell Winer - Stern School of Business, New York University, USA – 

Committee Chair.  

 Prof. Jane Fedorowicz - Bentley University -Massachusetts, USA. 

 Prof. Jeffrey Callen - Rotman School of Management, University of Toronto, 

Canada. 

 Prof. Simon Benninga1 - Recanati School of Business Administration, Tel Aviv 

University, Israel. 

 Prof. Arnoud Boot2 - Professor of Corporate Finance and Financial Markets, 

University of Amsterdam, the Netherlands. 

 Prof. Stuart Greenbaum3 - Olin Business School, Washington University in St. 

Louis.  

 Prof. David Mazursky - The Jerusalem School of Business Administration, the 

Hebrew University of Jerusalem, Israel. 

 

Ms. Maria Levinson-Or served as the Coordinator of the Committee on behalf of the 

CHE. 

 

                                                        
1 Prof. Simon Benninga did not part take in the evaluation of the Business Faculty at the Netanya Academic 

College. Sadly, Professor Benninga passed away during the committee's work. However, his contributions 

to the committee were numerous and invaluable. 
2 Prof. Arnoud Boot did not part take in the evaluation of the Business Faculty at the Netanya Academic 

College. 
3 Prof. Stuart Greenbaum did not part take in the evaluation of the Business Faculty at the Netanya 

Academic College.  
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Within the framework of its activity, the Committee was requested to:4 

1. Examine the self-evaluation reports, submitted by the institutions that provide 

study programs in Business Administration and Management, and to conduct on-

site visits at those institutions. 

2. Submit to the CHE an individual report on each of the evaluated academic units 

and study programs, including the Committee's findings and recommendations. 

3. Submit to the CHE a general report regarding the examined field of study within 

the Israeli system of higher education including recommendations for standards 

in the evaluated field of study. 

 

The entire process was conducted in accordance with the CHE’s Guidelines for Self-

Evaluation (of September 2013). 

                                                        
4 The Committee’s letter of appointment is attached as Appendix 1. 
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Chapter 2: Committee Procedures 

 

The Committee held its first meetings on 17.03.2015, during which it discussed 

fundamental issues concerning higher education in Israel, the quality assessment 

activity, as well as Business Administration and Management Study programs in 

Israel. 

 

In March 2015, the Committee held its first round of visits of evaluation, and visited 

Ben-Gurion University, the Hebrew University, Tel-Aviv University, the 

Interdisciplinary Center Herzliya, the Technion, and the College of Management. In 

June 2015, the Committee held its second round of visits of evaluation, and visited the 

Open University, University of Haifa, Netanya Academic College, Ruppin Academic 

Center, Ono Academic College, Ariel University, Bar-Ilan University, and the College 

of Law and Business. During the visits, the Committee met with various stakeholders 

at the institutions, including management, faculty, staff, and students.  

 

This report deals with the Faculty of Business Administration at Ono Academic 

College.  The Committee's visit to the College took place on June 14, 2015. 

 

The schedule of the visit is attached as Appendix 2. 

 

The Committee thanks the management of Ono Academic College and the Faculty of 

Business Administration for their self-evaluation report and for their hospitality 

towards the committee during its visit at the institution. 
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Chapter 3: Evaluation of Business Administration and Management 

Study Programs at the Ono Academic College 

This Report relates to the situation current at the time of the visit to the institution, and does 
not take account of any subsequent changes. The Report records the conclusions reached by the 
Evaluation Committee based on the documentation provided by the institution, information 
gained through interviews, discussion and observation as well as other information available to 
the Committee.  
 

1. Executive Summary  

In its short history as an independent academic institution, the OAC is a 

remarkable success story enrolling over 6,000 students across three 

campuses in Kiryat Ono, Or-Yehuda, and Jerusalem, the latter two targeting 

the ultra-Orthodox community. 

 

The Faculty of Business Administration (FBA) is one of four academic units of 

the Ono Academic College (OAC). Similar to the OAC, the FBA has been 

successful since it first offered B.A. and MBA degrees in 2002. The FBA has a 

strong mission based on social, educational, and research dimensions. It is 

reasonably autonomous, innovative, and is well-supported by the OAC central 

administration. The FBA offers three degree programs with the general B.A. 

and MBA programs offering a variety of specializations giving students 

flexibility in tailoring their programs to meet their career goals.  Students also 

appreciate the excellent teaching, personalized attention, and programs 

attuned to the needs of special groups like military personnel. The faculty is 

large, covers the diverse areas of business, is committed to the FBA’s mission, 

and receives strong support for research. This latter point combined with a 

strategic shift towards research has resulted in a significant increase in the 

number and quality of faculty publications. 

 

Our two major recommendations are in the areas of student education and 

research incentives. The visiting committee found the level of English-

language skills exhibited by the B.A students to be poor. Combined with a lack 
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of B.A. courses taught in English and only one MBA course, it is essential that 

the FBA increase its commitment to preparing its students for the global 

economy where English is the lingua franca. In the area of research incentives, 

it is imperative that if the FBA wishes to further its move from being a teaching 

institution to one that has a strong research component, the basis for faculty 

evaluations and promotions be shifted away from a culture that values 

number of publications to the quality of the work. 

 

2. Mission and Goals  

Observations and findings 

The FBA has clearly put considerable time and effort into developing a clear 

mission statement for the institution. While it is unclear if the order of 

importance is the same as the order described in the Self-Evaluation, the FBA 

has delineated three main dimensions of its mission: (1) social, (2) 

educational, and (3) research. Of particular note is the first dimension. Other 

Israeli business schools/programs talk about diversity—the OAC and the FBA 

“walks the talk.” This is clearly evident by the investment in two important 

communities in Israel: the ultra-Orthodox with the separate campuses in Or-

Yehuda and Jerusalem, and Israelis of Ethiopian descent.  While this also 

creates some problems in the classroom (see below), we strongly believe that 

the benefits significantly outweigh the costs. 

 

We offer no recommendations in this section of the report. 

 

3. Organizational Structure  

Observations and findings 

The FBA is one of 4 faculties in the OAC with the others being Law, Health 

Professions, and Music. The Dean of the FBA has a reasonable amount of 

autonomy in terms of resource allocation (e.g., research support) and receives 

strong support from OAC’s central administration. The FBA is responsive to 

changes in the marketplace and offers students unique opportunities to link 
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their learning with practice.  Examples are the Trading Room where top 

students manage an investment fund in real time and the Matzpen program 

which gives applied management training in real-world settings. 

 

We offer no recommendations in this section of the report. 

 

4. Study Programs 

Observations and findings 

The FBA offers three degrees: a B.A. in Business Administration, a B.A. in 

Advertising and Marketing Communication, and an MBA. The B.A. in Business 

and the MBA are also offered at the ultra-Orthodox campuses.  Both the B.A. 

and the MBA have a large number of specializations. A student in the B.A. 

program can specialize in accounting, marketing, information systems, human 

resources, and finance and capital markets. An MBA student can specialize in 

information systems and technological entrepreneurship, organizational 

behavior and human resources, finance and capital markets, marketing and 

advertising, and business strategy and entrepreneurship.  Two additional MBA 

specializations in technology management and pharma and health systems 

management were recently approved by the CHE. The FBA operates (and we 

observed) an innovative simulation center which enables students to practice 

job interviews and gain experience in making real-time business decisions.   

 

Through the OAC, special programs have been established for helping military 

and security personnel (Ofek), Ethiopian students, Druze women, and people 

with Asperger’s Syndrome. Again, these are symptomatic of OAC’s strong 

social mission, and we strongly support these efforts. 

 

Overall, the programs appear to be very strong. Students in both general 

programs have a great deal of flexibility to tailor their education to their career 

goals. In particular, the accounting program seems excellent and particularly 
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attractive to the ultra-Orthodox segment. The students receive personalized 

attention, and the teaching quality appears to be at a very high level as there 

is mention in the report of the OAC being #1 in a cross-Israel survey (not 

specific to business programs). 

 

The main issue facing the FBA is the lack of instruction in English resulting in 

the relatively poor English-language skills of the students particularly among 

the B.A. students (see more on this below). There are no courses offered in 

English at the B.A. level and only one MBA course. Clearly, more English-

language courses need to be offered at both levels to enable students to better 

compete in the global economy.   

 

Given the strength of the finance faculty, we are supportive of the application 

for an MBA with thesis option in that area. As the FBA continues its transition 

to greater research strength, other departments may be added to the list. 

 

Recommendations 

Essential: 

a) The FBA must offer more courses in both the B.A. and MBA programs 

where the language of instruction is English. 

b) The FBA should be permitted to offer a thesis option in finance in the MBA 

program. 

 

5. Human Resources / Faculty 

Observations and findings 

For Israel, the FBA has an unusually large business faculty with 54 full-time 

faculty members (although there were somewhat fewer listed in Appendix 5.1, 

Table 2A). The faculty is divided into research and teaching groups depending 

upon the focus of their work. Teaching loads vary between 6 and 12 hours per 

week depending upon administrative responsibilities and research output. 
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There is an annual review system in place which gives the faculty members 

good feedback on their performance. 

 

The OAC and the FBA are transitioning from a teaching institution to one 

where research is more emphasized. The FBA seems to have a good plan for 

doing this. In particular, we are supportive of the FBA policy of not hiring 

retired faculty members from universities which is a strategy many colleges 

use. However, there is an insufficient number of mid-career scholars, 

particularly in finance and marketing.  

 

Recommendations 

Important: 

a) Faculty hiring should focus on hiring at the mid-career level in finance and 

marketing, that is, the senior lecturer-associate professor levels. 

b) Given the size and increased quality of the faculty, the CHE should consider 

permitting the FBA (and OAC) the ability to promote to the associate 

professor level without its involvement. 

 

6. Students 

Observations and findings 

The students with whom we met were happy with the specializations offered, 

the quality of instruction, and the overall flexibility of the FBA programs (e.g., 

the Ofek program noted above). It was also noted that the programs were good 

for the ultra-Orthodox community. The hands-on nature of the courses and 

personal nature of the FBA were also mentioned.  Students and staff 

commended the OAC’s career services and alumni relations.  

 

 However, the visiting committee was disappointed by how many of the B.A. 

students we interviewed preferred to communicate in Hebrew. The addition 

of courses with English-language instruction should help in this area. Given 
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the relative availability of resources, it would be a worthwhile investment to 

hire an individual to work with instructors and students in this area. We saw 

an example at another college of how such a person can have a large impact. 

 

In addition, the dropout rates for the B.A. program are alarmingly high (p.43).  

While this might be expected given the diversity of the student population, 

steps must continue to be taken to keep those students who lack adequate 

preparation for the FBA in school. 

 

 Recommendations 

 Essential: 

Programming and courses must be put in place to improve the English-

language capabilities of the students, both oral and writing, for the B.A. 

students in particular. 

 

Important: 

a) The FBA should consider hiring a staff member to work with instructors 

and students to enhance their course offerings (instructors) and English-

language capabilities (students). 

b) The FBA should continue its efforts to reduce the dropout rate from the 

B.A. program. 

 

7. Teaching and Learning Outcomes 

Observations and findings 

The FBA uses multiple approaches to measure teaching quality. In addition, 

new faculty members are assigned teaching mentors from the senior faculty 

to assist for at least one year. There is a great deal of emphasis on learning 

outcomes. A recent survey showed that 98% of the school’s course syllabi 

contained detailed learning outcomes. 
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We offer no recommendations in this section of the report. 

 

8. Research 

Observations and findings 

The FBA is making a gradual shift from being a teaching institution to an 

increased emphasis on research. The Faculty invests a considerable amount of 

money into its research programs by supporting post-docs, funding 

conference travel and other research expenses, offering assistance in writing 

research grant proposals, and reducing teaching loads for research-active 

faculty.  New hires are expected to be research active in order to remain on the 

senior faculty.   

 

The Self-Evaluation report documents the rise in the number of publications 

produced by the FBA faculty as well as presenting a favorable comparison of 

the number of publications (under different assumptions about impact 

factors) to a selected group of Israeli business schools (Appendix – Chapter 6, 

pp. 251-5). While this comparison does not control for faculty size, it is still 

clear that the movement towards making research a priority is in the right 

direction. 

 

In our meetings with the faculty, we found some ambiguity about whether the 

promotion criteria established by the OAC values quantity over quality.  The 

analysis mentioned in the previous paragraph of this report and other 

information obtained implies the former. We learned that the promotion 

standard from lecturer to senior lecturer is 12 papers in the “A” and “B” 

categories based on the Australian Business Deans Council (ABDC) rankings.  

This is an extraordinarily difficult hurdle to overcome in 5-6 years.  In addition, 

in our meetings, we heard of an overall Faculty goal of 40 published papers per 

year, half in “B+” or better journals. 
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We recommend that the FBA (and the OAC) shift the emphasis from quantity 

to quality. It is much better for the FBA to have a scholar with 2-3 excellent 

papers than 12 where the incentive is to publish in “B” (or worse) journals.  

We also question the use of the ABDC rankings. While the FBA is not the only 

institution in Israel to use them, we feel that using other more reputable 

rankings (e.g., Hebrew University, Financial Times) combined with impact 

factors (which are also biased by the breadth of a journal) and a department’s 

own reading of the work is preferable. While the ABDC rankings meet current 

evaluation needs, the stricter rankings will help OAC achieve the high level of 

research reputation it seeks. 

 

Another observation is that while the FBA appoints teaching mentors for new 

faculty hires, it does not have a formal mentoring program. It is important for 

senior members of the faculty to help guide younger members in the 

development of their careers. This would also help to boost the research of the 

Faculty. 

 

Finally, we wondered why the amount of research grant money obtained is not 

commensurate with the investment made. While we realize that it is difficult 

for college faculty members to compete with university faculty for major 

Israeli grants, we would expect better outcomes in this area. 

 

Recommendations 

Essential: 

a) The FBA should shift its incentive structure towards quality of publications 

and away from quantity. 

b) The FBA should establish a research mentoring program linking senior, 

research-active faculty with more junior, recently-hired full-time faculty. 
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Important: 

The FBA should undertake an analysis of the lack of success of obtaining 

external grant money given the resources devoted to it. 

 

9. Infrastructure 

Observations and findings 

We found the facilities for conducting the teaching and research programs of 

the FBA to be adequate for their purposes. As a result, we do not offer any 

recommendations in this area of the report. 

 

10. Self-Evaluation Process and implementation of previous 

recommendations  

Observations and findings 

We do not offer any comments or recommendations in this area of the report. 
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Chapter 4:  Summary of Recommendations 

 

Essential Recommendations: 

1. The FBA must offer more courses in both the B.A. and MBA programs where 

the language of instruction is English. 

2. The FBA should be permitted to offer a thesis option in finance in the MBA 

program. 

3. Programming and courses must be put in place to improve the English-

language capabilities of the students, both oral and writing, for the B.A. 

students in particular. 

4. The FBA should shift its incentive structure towards quality of publications 

and away from quantity. 

5. The FBA should establish a research mentoring program linking senior, 

research-active faculty with more junior, recently-hired full-time faculty. 

 

Important Recommendations: 

1. Faculty hiring should focus on hiring at the mid-career level in finance and 

marketing, that is, the senior lecturer-associate professor levels. 

2. Given the size and increased quality of the faculty, the CHE should consider 

permitting the FBA (and OAC) the ability to promote to the associate professor 

level without its involvement. 

3. The FBA should consider hiring a staff member to work with instructors and 

students to enhance their course offerings (instructors) and English-language 

capabilities (students). 

4. The FBA should continue its efforts to reduce the dropout rate from the B.A. 

program. 

5. The FBA should undertake an analysis of the lack of success of obtaining 

external grant money given the resources devoted to it. 
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Signed by: 

 

                                   

_________________________    ____________________________ 

Prof. Russell Winer - Chair     Prof. Jeffrey Callen 

 

 

  __ __    ____________________________ 

Prof. Jane Fedorowicz    Prof. David Mazursky    
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Appendix 1: Letter of   Appointment 
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Appendix 2: Site Visit Schedule 

 

eBusiness Administration - Schedule of site visit 

Ono Academic College 

Sunday , June 14 ,2015 P 

09:00-09:30 Opening session with the heads of the 

institution  

 

Prof. Moshe Ben Horin – Chancellor 

Prof. Dudi Scwartz – Rector 

Ranan Hartman  - Founder and CEO 

09:30-10:30 Meeting with the Dean of the Faculty of 

Business Administration   

Prof. Yaron Zelekha – Dean, Faculty of 

Business Administration  

10:30-11:15 Open slot  

11:15-12:00 Meeting with senior academic staff (including 

heads of the various tracks) *  

(up to 8) 

 

Prof. Arieh Gavious - Director of the Master's 

Degree Program 

Prof. Yoram Kroll - Director of the Bachlor's 

Degree Program 

Dr. Eyal Maoz, Dr. Talia Shatz-Miron,  

Dr. Gil Avnimelech, Dr. Ofir Ben Asulli, Dr. Zfira 

Lichtman, Dr. Miriam Dishon, Dr. Motty Amar, 

Dr. Erez Yaakobi,  

Dr. Yossi Gavish 

12:00-12:45 Meeting with Adjunct academic staff  

(up to 8) 

Dr. Rachel Shalom, Dr. Lea Paserman,  Dr. Ron 

Berger Zvika Yogev, Etgar Spivak, Eitan Kasif, 

Sivan Riff, Barak Malkit,  

Eli Peer, Vered Karin, Ron Alroy 

12:45-13:30 Lunch (in the same room) 

Closed-door meeting of the committee 

  

 

13:30-14:00 Meeting with BA students**  

(up to 8 students)  

 

14:00-14:30 Meeting with MBA students**  

(up to 8 students) 

 

14:30-15:00 Closed-door meeting of the committee  

15:00-15:30 Closing meeting with heads of institution, the 

Dean of the Faculty   

Prof. Moshe Ben Horin – Chancellor 

Prof. Dudi Scwarttz – Rector 

Prof. Yaron Zelekha – Dean, Faculty of 

Business Administration  

Ranan Hartman Founder and CEO 


